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What tech tools can you
use in your business in
2025?
Social Media- Facebook, Instagram, Linkedin
Canva
Google Business
CRM
Email Marketing
Task Management Apps 
CapCut to make videos
GIS MAP/Assessor Data
LRA Homebase
Chat GTP According to the National Association of Realtors, 89% of real

estate agents use Facebook for their business. Instagram is a
distant second, with 59% of Realtors. LinkedIn is the third-most-
popular social app in the industry — 53% of Realtors use it.







What social media platforms are great for
attracting your next client?

Social Media

Facebook
Instagram
LinkedIn
YouTube

Do you need to use all social media
platforms?

NO!



1. Increased Visibility
Social media platforms expose your business to a wider audience, including potential buyers, sellers, and
investors. Consistent activity on your business page helps build brand awareness and keeps you top of mind
for clients.

2. Showcase Expertise
A business page allows you to establish credibility by sharing market insights, showcasing your listings, and
providing helpful tips. You can position yourself as a knowledgeable and reliable real estate expert.

3. Lead Generation
Social media pages can help attract and engage potential clients through targeted advertising, engaging
posts, and direct messaging features.

4. Cost-Effective Marketing
Compared to traditional advertising methods, maintaining a business page is cost-effective. Paid ads on
platforms like Facebook and Instagram allow for specific audience targeting, maximizing your marketing
budget. If you don’t pay for ads, THAT’S OK TOO! SOCIAL MEDIA IS FREE

5. Engaging Content Opportunities
Real estate agents can use their business pages to share virtual tours, staging ideas, client testimonials, and
success stories, creating visually appealing and engaging content.

What are the benefits of having a social media business page?



HOW TO OUTSMART THE ALGORITHM
+ GROW YOUR BUSINESS PAGE

What to do
and what

NOT to do!



TIP: When you create a post that garners significant engagement—such as
likes, comments, or shares—consider making your next post business-related.

The individuals who interacted with your content will be more likely to see your
follow-up. This is an excellent strategy to remain at the forefront of their minds.

GIVEAWAYSPERSONAL LIFELOCAL BUSINESSES/EVENTS



What to Share/Post:

Holiday Graphics: Include photos of you and your family or something related.
Your Favorite Businesses: Tag their social media pages.
Testimonials: Share positive feedback from clients.
New Listings: Showcase your latest offerings.
Sold Stories: Share the journey, including the highs and lows (while maintaining
confidentiality).
Videos: Create reels featuring you at your favorite store, park, or coffee shop.
USE TRENDY AUDIO
Real-Life Moments: If you're comfortable, share authentic experiences.

Your community and consumers want to connect with you; remember, you’re human
just like them. Avoid being overly robotic!

What NOT to Share and Post OR what to avoid too much of:

Graphics featuring only recently sold or newly listed items.
Links! The algorithm prefers that you keep users on Facebook. If you need to
share a link, consider using the link button in your story. For example, if you
have a new listing and want people to visit your website, share the link in your
stories, but create the new listing post without including the link.



How to share your story on social media
with Dana Keegan
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Shares a variety of things like family life,Shares a variety of things like family life,
videos and reviews from clients.videos and reviews from clients.



IntegrateIntegrate
activities youactivities you

enjoy into yourenjoy into your
life. Cultivate alife. Cultivate a
community andcommunity and

fosterfoster
meaningfulmeaningful

connections!connections!



GREAT MARKETING IDEAS 



Canva is a program where you can create social
media graphics, videos, documents, cover letters
and more. 

Canva is free to everyone, but there is a Pro
Account which allows you to do more. 

Do you need a Pro Account? NO!
Pro Account $119 a year or pay monthly $14.99

New Lisiting, Open House
Graphics + more

Canva has 135 million active monthly
users as of Q4 2023

Who uses Canva?

Canva



Free Account
Pro Account
Print: flyers, booklets, postcards...
Create Presentations
Social Media Posts
Canva Magic Write (AI built in) 



Be sure to join the LRA 
Facebook Members Group!

 









Set up your Google Business page

Google Business

Task Management Apps
Google Caldendar-Aligned showings links to your
Google Calendar auntomatically

Google Docs

More tools for your business.





80%

Prospective buyers today most often see
homes for the first time online, and videos
allow for a more detailed view of the home

80% of consumers watch videos online each
week

Video Marketing
Capcut



Video Marketing 

The National Association of REALTORS® reports that
Realtors who embedded videos on their websites saw a

157% increase in organic traffic. Furthermore, these
were highly qualified leads, as agents experienced an

average of 4X more inquiries. 73% of sellers will choose
a Realtor who uses video over one who doesn't.

How effective is video marketing to the consumer?

91% of consumers want to see more online video
content from brands. 86% of marketing professionals
use video as a marketing tool. 66% of consumers find

short-form videos to be the most engaging type of
content on social media. 92% of video marketers say

they've gotten a good ROI from video marketing.



You can take a screenshot of your
computer by hitting the prt sc button.

GIS MAP

Assessor Data



In the Homebase you can access
your history of payments, update
your Bio and have access to the
member diretory. 

Has a list of upcoming events.

Watch YouTube video to learn
how to use the Homebase 

Click Here

LRA Homebase



Thank
you for

joining us
today!


